Beads & Beyond - An Introduction

Beads & Beyond is an 92-page design-led jewellery-making magazine. Filled with
gorgeous jewellery and beaded makes, the magazine is for designers and crafters who want

to learn how to create their own jewellery. It was launched in 2007, it is now perfect bound with

even more ideas and inspiration.

Target Readership

BAB targets upmarket jewellery makers and designers, as well as fashion conscious individuals
who want to learn how to create their own jewellery and beaded crafts. This includes both the

home hobbyist and the designer who wants to create quality pieces to wear and sell.

Umque Selling Points

A strong, constant reader base, with high levels of subscribers.
e Targeted at designers and those with larger budgets for beading products.
e (Clear, aspirational photography and clean, stylish page layouts.

¢ (Classic and fashionable projects that are closely related to the hottest high street trends.
e Supporting website with exclusive web projects, regularly updated blogs, special offers and

a project library.

¢ Unique challenge features to stretch the imagination of readers and try new ideas when

designing jewellery.

e A dynamic creative team that ensures that the magazine is always fresh and full of original

ideas and techniques to try.

e BAB hosts the highly respected Jewellery Maker of the Year awards — a prestigious yearly

design competition.

Regular Features

Step-by-step projects

Clear step-by-step projects, created by the top designers in the industry to help
readers make the most of their beads and jewellery-making supplies.

Top 20
This hugely popular feature gives readers a vast selection of ideas based on a
set theme each month.

Masterclass/Knowledgebase
Our in-depth masterclass, Knowledgebase and Back to Basics features aim to show
readers how to put that professional twist on their designs, using your products.

Aspirational projects
Photo-based five page projects to tempt new readers to give beading a try and
inspire experienced crafters to try new techniques.

Designer Challenge
Stretching the imagination of our creative team to offer our readers great
alterative styles for a given set of beads.

Retail Therapy and Shopping For
Our tempting product pages promote the latest and best products in the
industry, as well as high street jewellery trends.

Focus: Selling Success

With the growing number of designers creating their own websites to sell their
creations, this section offers advice on marketing, presenting and selling
handmade jewellery.

About the
Editorial Team

Michelle Powell - Editor
Michelle is an established
editor, project designer and
author. She has worked

in the craft industry for 16
years, eight of which she
has spent editing craft
magazines. Michelle has
written 12 craft books and
had hundreds of articles
published worldwide.

Rebecca Hughes -
Assistant Editor

Rebecca previously worked
as a project designer and
photographer for a leading
UK bead supplier, being as
skilful behind the lens as
she is as at jewellery
making. She is a keen
crafter and jewellery-maker
with a particular passion for
wirework.




Editorial Opportunities for Advertisers
Get your products seen by thousands of jewellery
designers and hobby beaders by featuring them in our
magazine or on our website.

Sponsor a Feature or Competition

Get additional and prominent exposure for your
products by sponsoring a competition or feature.
Contact Michelle to discuss these opportunities further.

Top 20 Projects

Inspire your customers by submitting advertorial projects.
Inclusion in this feature also allows you to cross
promote between your paid advertising and editorial
coverage with a web ad linked directly to your site.

Retail Therapy

To appear on the Retail Therapy pages, simply send
us the product you’d like featured, or email a high-res
image and press release with stockist details and
retail price.

Distribution
The magazine has a large UK distribution network:
Newsstand

e WH Smiths e Martins McColl
e Co-op ¢ Independents
Craft/Hobby Shops

As well as a prominent presence on the newsstands,
BAB is also available from beading and specialist craft
shops — putting it right at the heart of the hobby.

International

Although the magazine is UK-based, there is a wide
audience of subscribers and regular readers throughout
the world, including Europe, North America, Australia,
South Africa and South America. In fact, the magazine
has readers in all subsidiary English language markets.
Traplet Publications also has offices in the USA and
Australia.

Additional Promotion /Distribution
Events and shows

BAB is at the heart of the beading and jewellery mak-
ing community. As part of its commitment to promoting
high-end jewellery making, the magazine maintains a
presence at several shows in the UK.

Subsidiary Products

Books and DVDs

In addition to the magazine, Traplet Publications Ltd also
publishes a number of books and DVDs focussing on
beading, jewellery making and general crafts.

Clothing

As well as providing magazine branded clothing, such as
hats and fleeces, Traplet Publications also provides an
embroidery service — enabling you to promote your
company on a range of stylish and hardwearing garments.

For details on how to stock any of these must-have
beading and crafting items, please see Advertising &
Stocking for more details.

Themed Shopping Pages
Make sure your products get the coverage they
deserve on our ‘themed’ product pages.

Spotlight Review
Get your tools, kits or courses reviewed on our
spotlight pages.

Remember you don’t have to wait to be asked; you
are welcome to send in your new products, news and
ideas at any time.

On Sale Date
BAB goes on sale the second Thursday of every
month.

Editorial Contact Details

Michelle Powell, Editor
michelle.powell@traplet.com

Rebecca Hughes, Assistant Editor
rebecca.hughes@traplet.com; Tel: 01684 588567

Advertising & Stocking Options

Our Readers are your Buyers

BAB is an integral source of inspiration for jewellery
designers and beaders. It has a keen and dedicated reader-
ship, with a genuine interest in the products and services
that you supply. By promoting your company in BAB, you
are not wasting precious advertising budget, but are putting
your products directly into the hands of new customers.

There are several ways which you can increase sales
with an advertising campaign in BAB:

¢ Display advertising

¢ Web directory

e Shopper’s directory

e Courses and workshops guide

¢ Online advertising

Vivienne Hill, our dedicated Sales Executive, is always on
hand to discuss the best way for you to get your prod-
ucts and services promoted. There are packages and
promotions to suit all types of businesses and budgets -
from single traders to international corporations.

vivienne.hill@traplet.com; Tel: +44 (0) 1684 588544

Stocking
Increase footfall to your business by stocking
Traplet products

All Traplet Publications products are created with the
hobbyist in mind. They are designed to complement the
hobby in the best way possible — by giving assistance
and advice, which can sometimes be hard to come by.
All of our products are created using the best information
from the best experts in the field, and are designed to sit
alongside the products that they discuss — the products
that you sell.

Call Amanda Muirrell, our dedicated Trade Sales
representative, to discuss the best way to increase
custom in your business.

amanda.murrell@traplet.com; Tel: +44 (0) 1684 588568



